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Physical evidence

Facilities, equipmen
Uniforms

Livery & artefacts
Signage

Symbols

Process

Service design
Standardization
Customization
Operational efficiency

The Ps

Promotion
+ Cost-based * Internal marketing
U » Demand-based  Direct marketing
Of S e rv I ce s * Operations-based * Advertising
» Competition-based Producet . Other promotional
Relationship-based methods

+ Total service product

+ Core product

+ Supplementary services
+ Facilitating services

‘ +  Supporting services I

Marketin










Recruit / Inspire
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Digital Marketing

Experience Intelligence
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Machine era and Big Data
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From data to clear, insightful content
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Customers who bought this item also bought
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CONTENT INC.

Content Inc.: How
Entrepreneurs Use Content
to Build Massive...

» Joe Pulizzi

Yol i i vy 89

Hardcover

$15.12 vprime

Guy~
Kawasak|
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The Art of Social Media:

Power Tips for Power
Users

» Guy Kawasaki
ol i e vlr 452
Hardcover

$15.86 vprime
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Growth Hacker Marketing:

A Primer on the Future of
PR, Marketing, and...
» Ryan Holiday

W wryr 723
PEPEERR in Public

Relations
Paperback
$8.14 sprime
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o MARKETING
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x 2]
The New Rules of
Marketing and PR: How to
Use Social Media, Online...
» David Meerman Scott
ok e i vy 208
Paperback
$18.36 vprime
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Create a Lookalike Audience

Find new people on Facebook who are similar to your most valuable audiences * ¢ & o0 oo
Show Advanced Options w FM
L2 4
© New! Find lookalikes in multiple locations L 24 * PoN & o0
You can now create lookalike audiences worldwide, in different d ‘ lmx‘ b " '
markets or in multiple countries. d 9 ; Py
<
dauliiag SNl
Source Choose a Custom Audience, a conversion tracking pixel or ge 'S ) *
Location Search for countries or regions to target Browse & s I)m
*

Estimated reach

Audience PR—;
Size
0 1 2 1 6 ) 10 of country =
r anges from 1 to 10 of the total population in the country you choose, with oo a I e

Cancel Create Audience
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