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Abstract 

 

    This study aimed at identifying three main issues: First, the reasons 

urging to subscribe in facebook and twitter. Second, the nature of social 

relationships through such websites. Third, the positive and negative 

effects of using these websites. The study adopted the social survey 

method and a questionnaire is used as a technique for data collection. The 

research was conducted at King Abdul Aziz University on 150 female 

students selected randomly. 

    The study revealed several results including: The most important 

reasons urging students to use facebook and Twitter are: freedom in 

expressing their opinions and exchanging ideas which cannot be expressed 

in their societies. In addition, students benefited from these websites in 

fostering their old friends and searching for new ones and communicating 

with their far relatives who live abroad. The study showed that using 

facebook and twitter has many positive effects including cultural exchange 

and intellectual openness while lack of family reaction came as one of the 

most significant effects.  

    In addition, the results indicate the existence of inverse relationship 

among age and academic level variables and causes of use and social 

relationships nature, merits and demerits. There is also a positive 

relationship between number of hours' variable and causes of use, most 

dimensions of social relations, and advantages. Furthermore, the results 

proved a positive relationship between method of use variable and social 

relationships nature, merits and demerits. 

    The research concluded a set of recommendations such as organizing 

courses to educate student how to use social networks well as well as 

using modern telecommunications technology in academic learning.  
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 سثاب الأ

 الاثٌاى هعا ذىيرر الفيسثىك

 هىافق

غير 

 هىافق هىافق

غير 

 هىافق هىافق

غير 

 هىافق

 8.7 39.3 2 12.7 13.3 24 الرعثير عي الاراء

 24 24 6.7 8 12.6 24.7 هراتعح الاعلاًاخ

 39.3 8.6 13.3 1.3 32.6 4.7 شراء الوٌرجاخ 

 43.4 4.7 14 0.7 34 3.4 الثحث عي زوج

 23.3 24.7 10 4.6 18.6 18.7 الاًضوام للحولاخ الاجرواعيح 

 22 26 8 6.7 26.7 10.7 الرىاصل هع القطاعاخ الخذهيح

 36 12 11.3 3.3 31.3 6 الشعىر تالىحذج 

 21.4 26.7 5.3 9.4 22.7 14.6 هراتعح الوشاهير 

 24.7 22.7 8.6 6.7 20.6 16.6 هىاكثح الركٌىلىجيا

 

 

 

 الاثٌاى هعا ذىيرر الفيسثىك

 هىافق

غير 

 هىافق هىافق

غير 

 هىافق هىافق

غير 

 هىافق

 18 30 8.7 6 15.3 22 الثحث عي صذاقاخ جذيذج

 10.6 37.3 6.7 8 9.3 28 ذعسيس الصذاقاخ القذيوح

 12 36 6 8.7 12 25.4 الرىاصل هع الاقارب الثعيذيي 

 16.7 31.3 7.3 7.3 15.4 22 ذكىيي صذاقاخ هي تلذاى هخرلفح 



 

 الايجابيات

 الاثٌاى هعا ذىيرر الفيسثىك

 هىافق

غير 

 هىافق هىافق

غير 

 هىافق هىافق

غير 

 هىافق

 7.3 40.7 3.3 11.3 12.7 24.7 ذعلن عاداخ الشعىب الاخري

الرعرف علً اشخاص هخرلفيي 

 7.4 40.6 2.6 12 13.4 24 فكريا وثقافيا

 8 40 2.7 12 4.6 32.6 سهىلح الرىاصل

 22 24.6 6 9.4 17.3 20.6 اسرفذخ هٌها في تحىثي

 14.6 33.4 4.7 9.3 11.4 26.7 الرىاصل هع زهيلاخ الذراسح

 32 16 10 4.7 26 11.3 زاد ذحصيلي الجاهعي

 

 

 ا

 الاثٌاى هعا ذىيرر الفيسثىك

 هىافق

غير 

 هىافق هىافق

غير 

 هىافق هىافق

غير 

 هىافق
ذشكى هٌي أسرذي تسثة كثرج 

 25.4 22.7 10.6 4 25.4 12 الاسرخذام

 26.6 21.3 10 4.6 26 11.3 ذفاعلي هع أسرذي تذأ يقل

 34.7 11.3 8 8.6 28 9.3 زياراذي لأقارتي تذأخ ذقل

 36.6 11.4 12 2 28.7 9.3 ذقلصد علاقاذي الاجرواعيح

 40.7 7.4 12.7 2 28.6 8.7 ذراجع ذحصيلي الجاهعي

 36.6 11.4 11.3 3.3 28 9.3 تذأخ اشكى هي آلام جسذيح 
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